Commission on Personalisation

 Terms of Reference

The Commission on Personalisation aims to explore ways to make the personalisation of public services
 work for third sector organisations (providers, networks, brokers and advocates), policy-makers, practitioners and above all citizens, across a wide range of delivery areas. 

In more detail, the Commission on Personalisation aims to:

1) Review the personalisation of public services in relation to a range of key social needs and distinct life stages;

2) Engage as widely as possible, above all with citizens so they can shape the new system of personalisation that will best meet their aspirations;

3) Consider the opportunities and risks associated with in any large-scale move towards personalisation;

4) Propose practical ways of exploiting the positive opportunities and mitigating the risks presented by the move towards personalisation funding;

5) Build on the knowledge and experience of front-line third sector organisations and other practitioners so as to identify, disseminate and build upon a range of effective practices;

6) Act, where practicable, as a seedbed for the implementation of new approaches. 

� By ‘personalisation’ we mean efforts to make public services more responsive to individual citizens’ needs, and to give individual citizens and their families greater control over those services. We do not equate personalisation with personalised funding models (such as individual budgets). However, given their ability to achieve change, and the scope of their implications for policy-makers and third sector organisations, our focus will centre on those funding models without being limited to them. 








